
SUBJETIVE								                                                     OBJETIVE

Publishing Model Canvas

Who / Reader Why / Model How / Filtering What / Frames Where / Amplification

Habitus (Readership Habitus) Value Proposition Key Activities Intellectual Property © Readership Engament

Key Resources

Readership Segment Model Catalogue Distribution Channels

Key Partnerts

Cost Structure Revenue Streams

DESIGNED FOR: DESIGNED BY: DATE

# ITERATION

    
    

    
    

    
CU

LR
UA

L 
 V

EC
TO

R
PR

O
DU

CT

Daniel Corona; Strategyser


